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Who we are

Philips Design consulting:

‘Creates business differentiation by
connecting peoples insights and new
technologies to deliver design solutions for
enriched user experiences’
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Who we are
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Integrated Understanding of global Human-led approach Research translated
and diverse company complexities into tangible offerings
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Global Presence, Local offices,
Multi national teams

Our projects range across many
different bandwidths from
corporate to business division to
product level. Over the years,
this has given us an extensive
understanding of

how to deal with the various
levels of complex global
environments.

* 80+ year heritage

» A global force of 450 multi-
disciplinary professionals

11 locations
e Over 30 design capabilities
« Over 50 nationalities



What we offer

Multi disciplinary teams

TECh”?l'?‘g}’ Sociologists 8"‘ * Unique people centric approach
Hiiman specialists anthropologists «  Experienced at translating research
factors Psychologists into tanglbl.e offerings |
specialists - * Broad and in-depth experience
Interaction Project
designers ‘ / managers
Innovation
consultants
User interface ' | ' Brand
designers | consultants

Product Communication
designers designers
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Our approach

technolog

People,
societies,
cultures

y

company
core values

ssonoud
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Future scenarios | Value propositions
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Our customers: Philips & External market

‘.4 r Our customers:

. 4660 We work for over 100 Philips business’s:
‘J \".\ founded by Philips PAH KER . p
¢ Consumer Electronics

» Domestic Appliances & Personal

5 VDO - e
@ * Medical Systems

2727I1LPINE
e Lighting
2 ' . ¢ Corporate
(LY} H Electrolux LOREAL « Research

SECURITAS
: Since 1997, we have developed a
* #Polaroid consultancy presence with select

dutchtone p- Telewest external global partners, such as Nike,
C Broadband Microsoft, P&G, Securitas and HP.

BOSCH " PG
U weoeot 55 @ gE

MeKinsey &Company
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What's going on? Current market trends

Innovation is moving from a top-down to bottom-up mode
 Power is moving from institutions to communities

 Consumer have become empowered decision makers

through technology

e Consumers are unpredictable, inconsistent and hard to find

Market is becoming 100% transparent for consumers
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Becoming Customer Centric is important to
start understanding the needs of customer

We need to:

e Become the "voice of the customer*

« Define new customer metrics that align with

business metrics

 [nvest in new technologies

Philips Design consulting, 22.05.07 13



Definition of Customer Centricity:

refers to the orientation of a company to the needs
and behaviors of its customers, rather than internal
drivers (such as the quest for short term profit).
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The High Design Process



The High Design Process

* Does it reflect our brand promise?
* What are the goals of the business?

» Does it reflect our positioning?
* What will success look like?

* Does it reflect our identity?
* What is the required call to action?

* What are the opportunities and

« Whom are we serving? limitations of the technology?

Needs of the :bpportun'rtjes

 What information do they require? User Technology : It-low (t:_an Wr? makli best use of the
interactive channel?

» What tasks do they need to pe

EXPERIENCE ARCHITECTURE we increase functionality?

* How can we facilitate their go
Embodies the Brand Promise
Enables the Business Objectives

Resonates with our Audience
Leverages the Enabling Technology

Philips Design consulting, 22.05.07 16



Invest time in Collect & inform Immerse & create Focus & execute Launch & learn
visioning
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The High Design Process

Consumer research
Participatory design

User research
and Usability testing

<y
and

Site strategy and planning

Primary Goals

+  Sell products.
Regardless of what other objectives Somcare has, they
ultimately want to sell products. In the \Web space, this
immediately translates to selling brushes online, but i's
about more than creating a product catalog it also means
influencing recommenders, prowding the nght product
infarmation, and supporting pre-sale activities.

+  Embaody the new brand position
The Sonicare Web sie s a mutti-dmensional platform for
communicating the brand postion, “Investment in Your
Orverall Health" The messaging, arganizatic
voice of a site all contnbute 10 creating an expenence that
reflects the essence of Sonicare.

an, imagery, and

= Build relationships with Dental Professionals,
© s, and [ ial . %
As one of the few channels that Sonicare has to interact
with their customens, the Web ste offers unique
OpportuniTies 1o lzam about the Sonicare audience and

provide an optimized user expenence.

nists -
= N het

C oL

Dental Hygie
e

future

ctr

t the

PHILIPS .

.

Sonicare.com -

my attention, you must:

s

Sell
Products
Cotext B
Dz Bocatrm
Buld [
Relationships ihuarce the Brand
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The High Design

Site concept and content models

Sonicare IntelliClean Crest System

DESIGNING

athome

SEARCH B

'ﬁ;

Content,
Feature
prioritization
and validation

face-lifts, learn from our imaginative
ked magic and transformed these
efficient and relaxing spaces

MAKEOVERS
Living Ream

Kitchan [N, L ]
Caregiver 1

Il ~-day matinee

A theater that's big on enterminment. not space.

Home Gym
Bathreem

Process

Site organization and structure

=
PHILIPS

FlatTV

Quick Reference | Shop Online

Product
Range

All Models

Coampare Pradiers

Interface design

Accessories

—| LEARN ABOUT
Philips FlatTV

| EXPERIENCE
Philips FlatTVv

—| ALREADY
Own Cnelf
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Corvent b e s vz

¥ ¥isit Philips Global

BED

Philips has something for everyone
in both Plasma and LCD.

= Price
A p——————ii

L Type
LCD

Plasma

Decision Guide

MiraVision Mirror Tv

Dont know where MiraVision™
to start? The Wirar TV adds CJ
Decizsion Guide gives =irnplicity to i
you a fast track to |

your dream FlakTu

Ambient Light Technology
Rezearch has
proven that

—
z '
praper vizwing

conditions enhance detail, color
and wrkrast Learn how to get
Fully immersed.

one’s life and

d&cor through

itz dual fundionality
a5 2 reflactive mirrar
and an LCD T

19



Inspire customers with innovative product Design
Next simplicity Event 2006



A healthy lifestyle

health for people is mental and physical

well-being listen to your body
that requires regular exercise, a healthy

diet, hygiene, socializing, relaxation,

financial welfare, freedom of expression,

meaningful existence, self actualization

and a positive mindset.

care for your body move your body

relax your mind share experience

CONFIDENTIAL PIflijip DR siiyn consuiliing 2200807 21



listen to your your body

motivational health rituals to guide you in staying healthy

‘Listen to your body’ explores ways of demystifying the body
and physical health by providing motivational tools and
interfaces with personalized history records and coaching
advice, stimulating healthy, yet pleasurable consumption.

CONFIDENTIAL PIftijipCReitzn consullling 22288707 22



INn form

a personal coach for
physical well-being

“As | am trying to manage my
weight and my figure, setting
goals and targets is
important. However,
achieving them is more
difficult!

“I'would like to have simple

practical advice everyday.”

reflect

CONFIDENTIAL PIftijipCReitzn consullling 22288707 23



INn form — scale

CONFIDENTIAL P itiip CRsitgn consultiing 22089707 24



PHILIPS

In form — reflect
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PHILIPS

body cycle

a private coach for women’s monthly cycles

“It would be good to have a little
more certainty, regarding planning
around my monthly fertility,

CONFIDENTIAL PIftijipCReitzn consullling 22288707



care for your body

sensory therapies to energize and rejuvenate your body

‘Care for your body’ explores new ways of energizing and

rejuvenating the body, using calming, therapeutic rituals

controlled by minimal movements that invite people to slow
down and let themselves fully relax "

CONFIDENTIAL PIftijipCReitzn consullling 22288707 27



sunshine

energizing light and
natural light rhythms
inside the home

“I often feel tired
during the day,
especially after
lunch, and back
from work... |
desire a good
energy level all
day”

- i-‘&]j’;,
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PHILIPS

rise & shine

a pleasant way to wake up or fall asleep

“Idon’t sleep enough in
summer days, and it is hard to
wake up in winter time: | want
something that induces me to
wake up and sleep.”

CONFIDENTIAL Pifilifip SR sitym consultling 22086707




PHILIPS

feel good

a domestic lamp that soothes and rejuvenates

“Sitting often in planes and
meeting rooms makes my
back hurt; | need a simple
way to relieve this pain when
back home.”

CONFIDENTIAL PIftijipCReitzn consullling 22288707



move your body

challenging exercises and games to get you active and keep you fit

‘Move your body’ explores new ways of making people move their body
on regular basis. It does this by stimulating not just the body, but also the
mind, with a combination of entertaining or educational rewards and a
series of increasingly demanding physical challenges

CONFIDENTIAL PIftijipCReitzn consullling 22288707
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PHILIPS

move your body i ehepe
weights
versa tiles
play tiles and master tile
drag & draw:
bucket
brush
eraser
magic wand

CONFIDENTIAL PiFiftip CRsitgn consultiing 22056707



In shape

exercise tools that challenge and coach in a playful way

“I find going to the gym rather boring...
| wish exercising would be instantly
rewarding and more entertaining, so
that | feel I have accomplish
something.”

33
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versa tiles

interactive modular tiles for active floor-based games

“My son and his best friend love playing
video games... | am worried about it, as

they don’t get enough exercise. What if

interactive games would keep kids in

PGP BN PRSP ~n

CONFIDENTIAL PIftijipCReitzn consullling 22288707 34



relax your mind

expressive means to engage and sooth your mind

‘Relax your mind’ explores the ways in which the home can
engage people’s senses and respond to their mood with
pleasurable ambient experiences, experiences in which the
(light and music) settings are created with a minimum of
simple gestures, and with seamless transitions.

CONFIDENTIAL PIftijipCReitzn consullling 22288707
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PHILIPS

relax your mlnd light spectrum:

sun light

light control
chameleon

music spectrum:
speaker
music control

CONFIDENTIAL PHflfip CIRsitzm consulting 2228677 36




light spectrum

relaxing moods and ambiences

“We love to lie down on the sofa and
dream away with a nice atmospheric
setting. For us getting the right light
environment is key to support the mood
we are in.”

CONFIDENTIAL

PHtijip LI2ssigm consuiliing 222009707
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PHILIPS

chameleon

a lampshade that matches any color shown to it

“I like to quickly arrange things before
guests are coming for diner, especially
paying attention to color matches and

color contrast.”

CONFIDENTIAL PIftijipCReitzn consullling 22288707




share experiences

spontaneous ways to share moments and mementos with family and friends

‘Share experiences’ explores new ways of connecting with others and enriching
social dynamics as intuitively and spontaneously as possible, so that people can
concentrate fully on the content of the exchange, rather than the means of
communication.

CONFIDENTIAL PHflfip CIRsitzm consulting 2228677 39



family album

a photo album shared
by a community of family
and friends

“Simplicity would be
for me a combination
of the benefits from
both worlds: PC and
real photo album!”

CONFIDENTIAL

PIfiliip R sityn consuiliing 222055707
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INn touch

a family message board on which to

leave — or send and receive — “We have very different

informal communications schedules, so we need to
easily leave messages to
each other to know what we
are all up to.”

CONFIDENTIAL P itiip CRsitgn consultiing 22089707 41



NXP Semiconductors

Placing the customer at the heart of the web strategy



NXP case

Your new choice for
vibrant media technologies

Introducing NXP Semiconductors

| xwl‘n"lo

ety 4901

|

§

; NP
Ne

NXP - Bra

Philips Design consulting, 22.C



NXP Strategic Web Program:
Putting the user at the heart of the web strategy

Philips Design consulting, 22.05.07 44



Brief & Pitch



Big idea’s of the pitch proposals

Web 2.0 AJAX interface Dialogue Building

NP i ocstste the targetsusences
tcnaoge rums. ehoce
Herewin NXP stracs e pact

Wt e oo of cstomer ansthe
ncusty

collaboration to enable and influence

About 4P | ContatUS | Login| W wetdude. Untea

M e E— o | o
New Products ©| Design Contef”  News Center

ehangador aven e

istening ; istening iistening

Bring simplicity and security to a
complex world
s Sharing Sharing Sharing
oy e ot Conversation Conversation Conversation
e | e o, — Interaction Interaction . Interaction
Collaboration Collaboration ~ Collaboration

s e :
orstopugs
Bestatea NRP produets  change (T
s  Comvarsatlsn about the . Comvarsatlon about tha
market & about NXP . mvarket & ahout NXP
. feraating nat promstersp fereating mat promaters)

Bestated rocuct b cust

2007 -future Creating authentic:and relevant conversation and

pan caty s 3
APt s g costomer atng

Future proof architecture

NXP Semiconductor Platform
ol tegrtin of web enies

—
= JAX [ FLEX
- Integrated Social Computing
=y - Technologies

CROSS MEDIA formatted info
Video, PDF, XML, ROF, WP3_—
o Platiorm Content

/
Insighttul
Inventive
Engaging

- S0
‘Senvices-orientated-Architecture

\ a
""" ~.J.....__ Web Services (aiso potential
*=~w. technolagy partnerships)
e User Needs

., NXP Brand Values at the core of
' the platform proposition

Philips Design consulting, 22.05.07
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To achieve this we have to...

Philips Design consulting, 22.05.07 47



Scenario 1 Create the custom fit environment
which facilitates the needs of the engineer

| need a site
that understands
and anticipates
my needs

48



Scenario 2 Intensify and extend customer
relationships

| want more than just a
database of products...|
want valuable productivity
tools

Ken
Engineer (registered user)

Philips Design consulting, 22.05.07 49



Scenario 3 Position NXP as the thought leader In
the semiconductors industry

| have little free time...

| want one place | can turn
to keep up on industry

dialogue and trends

O

Jeroen
Architect
i

& o Dl

Philips Design consulting, 22.05.07 50



Analysis Phase



Requirements workshop

Obijectives:

» Gathering of requirements

« Validation of requirements
 Prioritization of requirements

« Adding objectives to requirements

Users’
requirements

Business
requirements

Brand
requirements

Technology
requirements

Philips Design consulting, 22.05.07 52



Competitive Benchmark

-
]
oo

Freescale

Infineon

Ahalog Devices . Maxim Digi-key
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Online Strategy



Successful online services are always based on
the company’s business strategy and objectives

[ )
A positive user experience
Look before, during, and after service
and feel use
Service usability Ease of use and consistency in
and consistency all service elements and
functionalities
Relevance of functionalities

Service mission and content to user needs

[ Business strategy ]

Philips Design consulting, 22.05.07 55



Strategic framework

Engineering Activitiy Cycle > User Task Analysis

Company Goals & Mission Statement
————
Web Goals & Objectives
|
Sub Objectives / Supporting Activity

Optimization Personalization Customization Collaboration
Requirements Requirements Requirements Requirements

Preconditional Requirements : User Experience / Web Metrics / Hardware

Scoping online programme

Philips Design consulting, 22.05.07 56



Road map - step 2

For each theme, we clustered the requirements into potential projects

« plot projects in

 Improve support of work o List of CIusFerlng . Defining projects time based on
! - requirements in based on g
process engineers requirements . . categories and
categories categories =
priorities
 Improve support of work . e Clustering * Defining projects plot project
e List of . . time based on
process purchasers and - requirements in based on g
requirements . . categories and
sources categories categories =
priorities
* Improve marketing . e Clustering * Defining projects plot project
D e List of . . time based on
process and visibility NXP - requirements in based on g
. requirements . . categories and
products & solutions categories categories

priorities

Philips Design consulting, 22.05.07 57



Road map - step 3

Synchronizing projects

PROJECTS PRIO 1 PRIO 2 PRIO 3 PRIO 4 MAIN OBJECTIVE
Project 1 ,1,7,14, 69, 177,183 13, 47, 74, 180, 86, 125,
179,
Project 2 , 106, 107, 108 109, 110, 15 8, 16, 19, 80
Project 3 4,68, 103,104, 71, 72, 73, , 89, 181, 176, 75, 93
117 105
Project 4 9,10, 11, 116, 118, 119,
184, 45
Project 5 24 32, 33, 34, 35, 37, 61, 39, 100, 101 20, 26, 44,
, 31,12,
Project 6 62, 65, 67 63, 165, 167, 168, 169,
170,171, 173
Project 7 22,57 30, 85, 55, 56, 126 94, 76, 78, 23, 77
Project 8 109, 110 , 95, 96, 79, 97, 40, 81,
99
Project 9 58, 182 28, 50, 59
Project 10 164,178 41,52
Project 11 111, 120, 162, 163, 161, 43, | 42, 54, 175 25

46, 70, 159, 160,166

Philips Design consulting, 22.05.07
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Prioritization of projects

Project Priority Matrix -

A
10.00 |

9.00 -
8.00 -
7.00 4 A

6.00 - —

Importange o |

4.00 A X
3.00 A

2.00 A

Effort

1.00 - [ |

0.00 T T
0.00 2.00 4.00

Importance

6.00 8.00 10.00

&

Effort <
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Program Management



Program Management Responsibilities

* Vision & Strategy

 Prioritisation of online activities and developments
* Internal & external Communication

e System Architecture

 Budget management

« Stakeholder management

« Strategic planning

Philips Design consulting, 22.05.07 61



User-centered agile process

Rapid prototyping Heration 1 leration 2 Iteration 3
r 1) 1) 1T

Requirements lequirements Requirement:
management management management

planning

Technical feasibility /

prestudy Development Development

mremmmldrterldlm planning meetings
[

Go-live Project close

Asszet + content :
production Ul bug fixing

Roll out support Issue management

Requirements
management

Development Roll out Bug fixing

. Technical Development

Philips Design consulting, 22.05.07 62



Organization model

Steering Board

Strategy direction

Program Team

Requirements gathering, Road mapping, budget management

Agile Implementation Team

Design & Implementation

Philips Design consulting, 22.05.07 63



Interaction design & creative design



Design objectives

User-centered design based on user goals

Design a seamless user experience

Create an engaging web environment

Implement the NXP brand

Philips Design consulting, 22.05.07 65



Design Process

o User interviews / surveys

» User goals definition & User journeys
* Online persona creation
« High Level Information Architecture
« Holistic Information Architecture . | _Su:::s—m*
« Taxonomy & Labeling -l
* Prototype & User testing

« Creative Design & Animation concept ¥

|| ‘
wwwsn [
wooNd
P

B33y | 88839 | 3s [ 5388% | 33Fs:

« User testing

(TR IR Y]

Path 22 33 immediate exit ]
Speciality Aucko amplifers documen 2
29 BAS21 8
Immediate axit £ .
nnnnnnnnn or 2
Produci Discretes > Diodes and Rec) Swilching diodes 1
Applications » Power management 13

Path 4 26 SMGA LCD monitor AIP O
Agplications > Displays > Large LCO/Matrix displays > SXNGA LCD monitor

mmmmmmmm
Agplications » Digital TV adapter (DE200_50)

—ha

LNt

o2}
(o2}
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Designing the information architecture

B00x600

E
} { | Search| advanced
daunded by Phigs o~ part # ~ cross-ref ~ whole site
Products | Applications
Analog/Linear Audio amplifiers (103}
Audio Audlo converters (20)
Automotive Audio signal processors (11)
Connectivity Audlo signal processors (car
Data/Medla/Videa processing  radio) (8)
Discretes Car radio sound control (4}
Displays Decoder sterea (4)
Interface and control Digital answering machine (2)
Loglc Interface/handsfree (1} oezs s buti
Microcontrallars Interface/transmission (5) nat parse
Nexperia Noise reduction (1)
Power and Power management  Single chip Tuner/ASP (car
RF
Sensors [Poes this sereen ehange wilh every eheice you make in
Storage/DVD he navigation panal? This could gat confusing
Audio
Latest products Lat user manuals News / Innovations
TDABS20BI/N2 8631 (320 Kb) Electrostatic discharge
2 x 100 W class-D power (ESD) is costing the
amplifier more [nfo == § SASBE3Z (623 Kb) Industry billions of dollars a

'H Datasheet (320 Kb)

TDAB920BTH/N2
2 % 100 W class-D power
amplifier i Mo >

T TDALO13E (221 Kb) year, Avoid the ESD
nightmare with our huge
range of devices delivering
outstanding ESD protection
from the smallest
packages. Order your free

Latest application notes
T SAS8631 (320 Kb)

‘T Datasheet (225 Kb) t SAS8632 (623 Kb) samples today.
2 TDALOL3B (221 Kb)
NXP | Privacy policy | Terms of use.
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Revolutionary Web 2.0 interface
NXP will be the first corporate in the world with a complete AJAX interface

I . s founded by Phicips

ambogucts .
Snaloglinear
Audio

Select Language: | English LI

Autom otive .
Connectivty Looking for:
DataMediafvideo processing # Datachag
Discretes
Dizplays
Irterizes

ST sit
eCtetuer adipizcing elit. Guizque porttitar, nulls &t porttitor

gravida, dolor ipsum gravids est, non sit vestibulum metus purus.
B More info

NXP | Privacy policy | Terms of use T dnd by
E2005-2007 NXP Semiconductors. All rights resened.

PHILIDS
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Improve customer experience and business value with RIA
Interface implementation

User experience principle HTML experience How RIAs improve user experience
. Control Users are limited to fz linear process  Users move back and_fa:th bet'.lvegln
Forrester Research show that RIA: B el e
. Direct manipulation Click and wait for a new page to Users drag and drop data freely
* Improve conversions i ——
Forgiveness Tg undo o:’mod'rfy a{itions —like  Users (anhundtll actions or chmg_e Eg}a
— easier to manipulate data and narrow results e i | e e

. . lose data whe refresh,
easier to manipulate data and narrow results TR G IS pROES

Feedback Users have to wait for page System response to user inputs and
;Iefni’d:les mmﬂ out Whectlhertl‘::le changes is immediately visible.
te di ted it .
* Increase sales leads = e whatthey waried R o o
i h fi . Error handling Field valitlilaéicn often requlrﬁda Form E'ﬁ"ff aneI vallclatrgdbli: real time as
— server call. Error message windows  users fill them in — p m areas get
Abi Ity toc 00se, con Igure’ and prlce a prOdUCt can appear disconnected from highlighted before the form is submitted.
. areas on a page that require
from a single page attention.
Efficient task flow Processes are braka;]n upinto s Whole %esses cglm.r]inel:l [)r'l:I a sinﬂtlie
separate pages with server ca “page” smoothly from end to end.
« Enhance the brand inbetween
35816 Source: Forrester Research, Inc.

— Creation of more value to customers (Brand
Action) and communicating brand attributes
through a more engaging presentation
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Pre-studies



Pre-study — Search Engine Optimization

How users find a website

Direct Mail

Radio

Online advertising
Guessed URL
Television

Word-of-Mouth

Link from another side

experiences

associations
references

Search volume trend US

Search engines

0% 20% 40% 60% 8

illions
~
o

in

2
Slmm |
5

Z 304

February 2005 February 2006

January 2007

Best ROI for Product Marketing Tactics according to
us Spring 2006 (% of

|search engine optimization (SE0)

House e-mail marketing

Paid search marketing (CPC)

Public relations.

Direct postal mail

nline advertising (banners, etc.)
31.2%

jote; tap two answers hased on tsage In the past year
ource: MarketingSherpa, Septermber 2006
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Pre-study — Web Measurement

Actions

WOM Web Marketing
Banners

Campaigns sgm Viral marketing

SEO

Newsletters Direct email

Loyalty scheme, Interactive campaigns

User tested IA
Surveys

Combined c .
communication and t Orlnparlson
feedback ools
. . eSamplin
Online self-service pling
Context related _
marketing Buy Online

Interactive demos
(e.g. how to use)

Digital
instructions

Philips Design consulting, 22.05.07 72



Social Computing Is changing the world
The Philips ‘Simplicity’ Blog



Brand Marketers face increasingly disinterested
consumers

e Consume alternative media
e Zap their commercials
e Trust each other more and brands less

« Seek homegrown experiences
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Social Computing reveals cracks in a brand
facade

» Forrester calls the consumer phenomenon of moving away from institutions toward
technology-empowered user communities Social Computing. Social Computing embraces
three core tenets:

* 1) Innovation will shift from top-down to bottom-up
o 2) value will shift from ownership to experience

« 3) power will shift from institutions to communities

Institutions

o » o © o *
_ . _ Institutions i Communities |
Communities facilitate experiences, | take power
drive innovation shaped and owned \ from institutions |
\ by communities \ /
4 ¥

i
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Marketers must accept some key realities of Social
Computing:

« Consumers will be heard whether or not companies

give them an outlet

« Technology will help them be heard faster than the PR

department can spin

e Consumers demand honest communication even If the

news isn't good
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Old-world consumer networks

New-world consumer networks

N F *W
'ﬂ‘ 'I' L

Technology Is enabling the market conversation

Forms:

« Word of mouth
«Telephone

« Letter

= Stores

Characteristics:

» Limited reach

» Individual-driven

« Not a closed-loop system
« Mot empowered

Forms:

« Word of mouth powered by
email

+ Blogs
« Customer reviews
« Consumer-generated media

Characteristics:
» Interconnected
« Global in scope
« Instantaneous
- Empowered

40757
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pH Ill ps Consurmer Producks Lighting Medical systermns About Philips S,

sense simplicity ¥ Contact & Support |Search >

You are here: Horme » About Philips » Sirnplicity Journey

Simplicity journey Simplicity today Simplic

Discussion
Milestones in simplicity | B e

Simplicity journey

Life can be complicated, but it doesn't have to be. Through our brand promise, "sense and simplicity ", we're
committed to simplifying vowr life by bringing you the meaningful benefits of technology without the hassle.
Join us on our simplicity journey!

Simplicity for all
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Consumer Products Lighting Medical systerns About Philips %'% M

PHILIPS

sense simplicity b Contact & Support Search >
You are here: Home : About Philips » Simplicity Journey
Sim p| ic |t){ jo urney Simplicity today Simplicity tomomow Discussion
Mileston ity Discover next smplicity ve simplic

Go back to the ._m

InForm

. It makes sense for you to monitor

and understand your physical
condition, and know how to act an
that infarmation.

Tell us what you think. | —
Leawve this expenence and discuss this : : .
with us on owr forum -Iml m“ Im Im‘
L

[N} y )
Listen to your body Care for your body Move your body Relax your mind Share experiences

Take a look at some of the inspirational ways in which Philips is making it simpler for you to enjoy a healthy
lifestyle, These concepts don't just promote healthy living: they also aim to make your life more pleasurable and
even fun at the same time.

Listen to vour body B
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pH ILI ps Consumer Products Lighting Medical systerns About Philips %'% "

sense simplicity b Contact & Support |Search >
You are here: Home :» About Philips » Simplicity Jourmey

Sim p| IC |t)( J ourney Ei“n plicity today S_i”n plicity tomomow Discussion

estones in Live simplicity

Your opinion on simplicity
Have your say and share yourideas. Join us on the road to simplicity.

Latest discussions (seeall54) | Popular discussions | Conclusions

travelbod questions:

Travelling lightly

+ Business

+ Comrmunication

+ General

+ Internet & technaology
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muoderator questions:

Relaxation, the cure to a hard days work

In our stress-filled world, we often overlook the most obvious techniques to relieve
tension and increase the bodies ability to relax and recover from a grueling day.

+ Write a comment

in order to

3 comment({s) so far

simpleton thinks: maybe stress is part of our modern world, maybe it does drive us
to do some things. butis that the way it #*should® be? stress can only be tolerated
for so lang by the mind and body before they both give up. rest and relaxation is
essential if we are to continue to strive for a more simplistic life,

+ Repart this as inapropriate.

Do you agree with this? Agree Disagraa (85% of 13 votes AGREE)

Andrewww thinks: I find the relaxation often isn't the best remedy. To achieve true
well being there are other "secret ingredients”. ... Social interaction, Creative
distraction and physical effart,

Itis often said that a healthy diet and sports help balance out a stressed job,

=] don't do sports and I don't maintain a specifically healthy diet, but I feel great.
whatI dois make sure that I prepare tasty a slowfood real atleast & days a weelk,
My girlfriend and I always eat together which is a great morment to catch up and
reflect on the day,

Sports where never for me, Ifind it 3 waste of tirme to spend an hour running after
a ball aridly stare at myself while purnping weights.... pfewwwe,

+ Business
+ Comrmunication

+ General

+ Internet & technaolaogy
+ Lifestyle & social

+ Wellness

Search in discussions

&.g. search for technology,

christmas, future, bioscan

Search

simplicity topic poll

- Wiew &
i ViewB
~ Other

Wote now

This blog

+ About this blog
+ Login

+ Register

+ Help

+ Terms of use
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Fixing The Cracks Requires A New Approach
To Branding

« Marketers must understand the implications of Social Computing or they
risk looking more out of touch than ever. To successfully apply Social
Computing to branding, marketers must understand consumer desire
for:

 Authenticity
e Sincerity

 Inteqgrity
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Virtual Worlds Exploration
Co-creation and behavioral analysis in Second Life



Virtual Worlds — an overview

Online Games
* E.g. Quake, Half-life..

MMORPGs (Massively Multiplayer Online role playing games)
« E.g. World of Warcraft, Everquest..

Virtual Worlds — Massively multiplayer (but not role-playing games)
 E.g. There.com, Second Life, Big World, ...

 The user generate the content

* Not really a game; no objectives — ‘just’ a platform

» A place for meeting, building, selling, collaborating and exploring
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PHILIPS

8 Million Users
World of Warcarft
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PHILIPS

3
|
™
o
™
M
™
=y

2 I\/I|II|on Users
- EVERQUEST

Philips Design consulting, 22.05.07




PHILIPS

S
.“‘-”
»

QNUNE

Shad0oUIS of ANCMATY

3 Million Users

Philips Design consulting, 22.05.07



Online games stats ..

69% of American heads of household play computer of video games
In 2005 25% of the games were over the age of 50

The average game player is over 33 years

44% of most frequent game players say they play games online

In 2005 the game industry sales came in at 8 billion $

Interesting target audience, and business opportunity

Philips Design consulting, 22.05.07 88



PHILIPS

1.3 Million Users
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Second Life stats ..

Second Life counts 1.3 Million users (March 2007)

Second Life citizenship grew 995% just this year

Commerce, a more important statistic, rose to $9M, up 287% this year
The male/female split is close to even -57 to 43%

Finally, more than 55% of citizens hail from outside the US
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PHILIPS

The Cisco Island
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Virtual worlds are adding emotion

Internet Immersive Space

space, behavior and emotion
new forms of social behavior in communities

Self actualization
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Virtual worlds & business opportunity

Web 3.0

Gain knowledge of human behavior in virtual worlds

Open innovation

Integration to the internet

Create products together with users

Potential new sales channel

Give users an ultimate brand and product experience
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Overall objectives

Create Intimate relations with customers ,occupy mind
space and engage their minds .

“You reach a point where it is difficult to take anymore cost out....winning mind

space and engaging with consumers will become the new strategy”
( Foresight study 2020 EIU)

> Proprietary insights through co-design, testing,
participative events.

“Competitive advantage will be gained through a different look at the world by
developing truly proprietary knowledge about customers” ( McKinsey & Company)

> Understanding how to support the creation of new
channels and new business models.

" Leading companies will develop intimate relationships with consumers to
create the most satisfying customer experience possible at point of sale, in
delivery and during post sale service” ( Cisco systems quarterly 2007)
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Philips Design activity area’s in Second Life

Co-creation
Research
Branding & Marketing
Sales

E-Learning

Persona testing (living personas)
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Our Virtual Holland : ING, Philips
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PHILIPS

Philips Design recruiting for Co-creation projects

Launched in Our Virtual Holland

bl —

L ENEEE,
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This week we will start recruiting avatars
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Avatars can view the Philips Design introduction movie
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amBX gaming peripherals
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