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● Korte beschrijving markt en organisatie
● Innovatie proces bij WRTS
● Recente innovaties
● Wrap up

Summary

Questions feel free to ask during the presentation



Market



Mission and Ambition Futurewhiz - mother company WRTS

Where 
to play

How to 
win

Purpose & 
Ambition

CHOICES

“Empowering every child to grow through personalized education”

Be the largest player of personalized education in the world

“Be the local market leader of digital, personalized, B2C education in selected European 
countries by providing the most engaging and effective product endorsed by teachers”

Mission

Long term 
ambition

short term 
ambition



Dutch B2C landscape and FW posittioning

3 -6 yrs 6 - 10 yrs 10 - 12 yrs 12 - 15 yrs 15 - 18 yrs

Squla

Other 
platforms

Tutoring

Priva
te 

cour
ses WRTS & other platforms

Tutoring

Home work 
support

Exam 
training



Every child wants to pass and succeed. The level of 

homework support changes, during a school year and during 

a school career. We want to be there with one platform that 

fits every student challenges and the budget of all parents. 

For all subjects and all grades. For instruction and exercises, 

for DIY and tutoring.



Some details 

active users

1m
active se users

650k

lists created

3,4m
books added

1,3m
q&a posts

848k

exercises

40m
answers

1b
videos watched

309k



WRTS TEAM - 1 multi disciplinary team

Thomas
Head of Product

Lex
Head of Engineering

RJ
BE Developer

Katia
BE Developer

Alieke
UX Designer

Sviatoslav
FE Developer

Yura
FE Developer

Arthur
BE Developer

Renske
Content Coordinator

Judith
Content Assistant

Verine
Content Assistant

Philippine
Content Assistant

DESIGN DEVELOPMENT CONTENTMarketing & 
growth

GENERAL

Jasper
Data scientist

Daan
Online marketeer

Tamyia
Content creator

Pauline
Head of Marketing 

& Growth

Wouter
Loyalty marketeer

Tijntje
Head of WRTS



innovatie



Triangle focused on teachers, students and parents



● Qualitative: pizza panel bi monthly (students), external incidental 

● Quantative: on own platform incidental  (students), brand research (Kantar) twice a year (teachers, students, parents)

● Experiments: allways live in product and in marketing channels

● Feedback loop: report Customer Support/ Social media weekly 

Research within WRTS 



Conversion 
experiments



Engagement 
experiments



Marketing 
experiments


