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• About Graydon

• Kort interactief onderzoek

• 2013: uitdaging

• 2016: mooi, maar…

• 2017: Customer Success & Video

• Results

• Next step

Content



Our company
Key facts
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Grow existing
business

Generate
New business

Reduce risk 
& increase
compliancy

Improve
Cash flow

About Graydon: Our purpose
Helping companies grow

Improve
business

Customer Benefit
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Kort onderzoek 

WiFi: ‘BleuPoint’

Ga naar www.kahoot.it

Voer game pin in en druk enter

Volg de instructies

http://www.kahoot.it/


2013



H2H binnen Graydon

Kwaliteit en expertise
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Kennisniveau Graydonaars
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Beleving/gevoel bij Graydon
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+73% +54% +33% +9%

2016
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+73% +54% +33% +9%

2016 ?



2016



• Klantbeleving: van grijs naar groen

• Aandacht voor Customer Success

H2H binnen Graydon



Customer Success

Customer Experience 
Management

Waarde van Graydon voor de klant

Customer Value 
Management

Waarde van de klant voor Graydon

+
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2017



Waarom video?

H2H binnen Graydon

• Moeilijke materie makkelijker uit te leggen

• Verhoogt vertrouwen bij klanten en prospecten

• Wakkert enthousiasme (en dus sales) aan

• Zorgt voor differentiatie

• Creëert emotie, fun en WOW moment
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Waarom video?

H2H binnen Graydon

• Moeilijke materie makkelijker uit te leggen

• Verhoogt vertrouwen bij klanten en prospecten

• Wakkert enthousiasme (en dus sales) aan

• Zorgt voor differentiatie

• Creëert emotie, fun en WOW moment

Human to Human
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Some video trends for 2018

• It’s all about authenticity

• Videos are easier than ever to make

• Change the way you think about distribution: now it’s “channel first”

• Develop your content inhouse, then look for the expert

• Video in every single touchpoint

• Video has highest engagement and conversion rates

• Integrations with video will explode

H2H binnen Graydon

Bron: Lorenzo Bown, CEO StoryMe (www.storyme.com)



Video project @Graydon BE

• Email signatures

• Content promotion

• Explanation video

• GoVideo

• Testimonials

• ‘Why Graydon’ video

• Aftermovie

• ‘Werken bij Graydon’ video
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Email signatures

H2H binnen Graydon

2013

PVKO - 28/11/2017



Email signatures

H2H binnen Graydon

2014
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Email signatures
25 sales & marketing profiles use video email signature on a daily basis

2017
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PVKO/Jeroen.mp4


Content promotion
Short video’s to promote content items (e-book, e-paper)
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PVKO/Sven data.mp4


Explanation video
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PVKO/Elise GDM.mp4


GoVideo

H2H binnen Graydon

Screen capturing tool die gebruikt kan worden voor:
- Onboarding
- Demo
- Voorbereiding gesprek
- Opvolging gesprek
- Toelichting offerte
- Kennisdeling
- …
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PVKO/Axel onboarding.mp4


Testimonials
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‘Why Graydon’ video
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PVKO/Why Graydon.mp4


Aftermovie events
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‘Werken bij Graydon’ video
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PVKO/Annick Innovatie.mp4


Results



Results

• More than 2600 people watched our video’s for almost 2700 minutes
• Significant increase of views when new video has been released

PVKO - 28/11/2017H2H binnen Graydon



Results

• 17% of viewers watched our video’s on mobile, 83% on desktop
• Safari & Chrome (mobile), & Chrome & IE (desktop) are most used browsers
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Results on social

• Increase of impressions with video
• Slight increase of CTR or engagement, but still a lot to improve
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Results
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Next step…
Personalized video

https://www.vidyard.com/platform/personalized-video/?custom_id=4CvriKn3QTtQ7w29yx_zJQ
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YES!



Vragen of kennis en ervaring delen? 



Vragen of kennis en ervaring delen? 

Of stuur een video… 


