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1. What is IAAPA



IAAPA – Mission and Vision

Mission

We inspire, grow, and protect the global attractions industry 

through member connections.

Vision

A diverse and dynamic association for the attractions industry 

with global reach and impact.

THE GLOBAL ASSOCIATION FOR THE ATTRACTIONS INDUSTRY



IAAPA - Profile
• Founded in 1918

• Premier and ONLY global trade 

association for the whole attractions 

industry

• Hosts global events

THE GLOBAL ASSOCIATION FOR THE ATTRACTIONS INDUSTRY

• Provides valuable tools and resources

• Over 6.000 member companies from more than 100 countries

• Member-driven association with extensive Governance

Inspiring each other to move the attractions industry forward



IAAPA – Fields of activity

THE GLOBAL ASSOCIATION FOR THE ATTRACTIONS INDUSTRY

Experience the best of the global attractions industry

Connection and Inspiration from Peers

Opportunities to move your Career/Business forward

Stories, news and ideas to keep you inspired

Representation and support of the industry



2. The industry





Industry Data Europe

THE GLOBAL ASSOCIATION FOR THE ATTRACTIONS INDUSTRY

• Approx. 1.100 attractions in Europe

• Direct revenue of 10,65 Billion EUR

• Estimate 128.000 direct jobs created

• Direct employee compensation at 3,7 Billion EUR

• 3,4 Billion EUR Taxes paid



2022 Season





2022
• Regional growth

• Significant price increases

• Continued demand for themed accommodation

• Concerns on energy pricing

• UK with mixed economic outlook 



3. Overarching Trends



Globalization











Growing competition









Generation Z - Alpha





Sustainability





4. Industry Trends



Elevated Experiences















Iconic Moments









Technology











Role Play











Making Gastro Memories







Intellectual property













Accommodation

Resortification













Competitive socializing



Competitive Socializing
• Mix of traditional games with upscale F&B offer

• Especially in urban environments

• Technological element

• Strong variable pricing component

• Highly instagramable

• Little staff involvement









Exercise Experiences
• Individual activities are turned into social events augmenting the value of the 

experience

• Gamification through individual results and not generic systems







Retailtainment









Seasonal Events





Water Parks











Universal









Middle East











Pricing











5. Back of House Trends



Sustainability











Security



Security



Human Resources









Accessibility









Thank you!
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