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Agenda inspiratiesessie Marketing Automation

PAUZE
Bob Siebeling  Coen Wiers Alex Ballering : Interactive &
Oracle Rabobank Brocacef/BENU Afslumng
Marketing Automation MarTech Maturity stappen De 5 gebieden van 5

Q&A en discussie

gedefinieerd binnen Rabobank Marketing Automation |
Wrap-up en delen learnings

en feedback over de middag
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Marketing Automation ‘Maturity’
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— 1-to-1 gepersonaliseerde
touchpoints en handmatige
bediening
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1-to-all touchpoints en
% handmatige bediening
e
Manual

Level of

automation

1-to-1 gepersonaliseerde
touchpoints en automatische
bediening

1-to-all touchpoints en
automatische bediening

Automatic
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MarTech leader

® Marketing leader

MarTech starter

Tech leader



Ontwikkeling In "Maturity’ = een beklimming /@@
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Kamp 3: 1-to-
1 automated
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Basecamp:
1-to-all
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