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130 years RAl Amsterdam — key developments and room for success
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RAI Vision 2030 Today and in the future, we are

committed to providing all

—_ aCCEIET'ating @% o organisations an d audiences

7 with the best environmen t for
our p.ath tO a [ GR%E*EE%E’?“USLAR , [ SMART events and the right solutions
sustainable future

'''''''' to support a positive footprint.
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Adding value to events, we invest in

events, our business ecosytem.
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Sustainability
— drive for
positive change.
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We are committed to developing

our venue, its infrastructure and the
surrounding area to create a green, healthy
and attractive place to meet, where
everyone can feel welcome and at home.
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We aim to remain at the
forefront of the event

industry
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Partnering for a
sustainable impact

We're here to help take your event
to the next sustainable level — and
we’d love to do it alongside you. Our
approach delivers tangible value

: : Venue & surroundings Organising & facilitating Our organisation
across environmental, social, and .

) ) Ensuring a venue with a positive Contributing to the sustainable Putting people first with an
governance pillars, with clear goals impact on its surroundings development of leading sectors inclusive mindset
that support people, Strengthen > Reducing transport movements > Offering modular stand design > We actively champion
communities, promote sustainable and associated nuissance to reduce impact Diversi ty & Inclusion
operations, and foster responsible > Fossil-free location aim, > Responsible food & beverage through a dedicated policy

growth. minimising CO2 emissions — a conscious choice, minimising > We invest in youth and
as much as possible waste and eco-friendly options support vulnerable groups
> All additional electricity is > At the RAI, 100% of waste is. by creating event-related
sourced from Dutch wind power recycled, reused, or turned into jobs & expanding access
energy — zero goes to landfill to education
> Promoting biodiversity and > Shifting gears— from take-make- > We facilitate social
integrating green waste to reuse-reduce-recycle matchmaking — aligning
> Sustainable stays made simple events with societal needs
H H — thanks to our hotel to create meaningful impact
Creating meaningful artranioe
ImpaCt th rough > Leftover products find

purpose through donations

events.

to social initiatives

LMMMIIIIIHIHIIIIITTinnnag
EV 2

\
§
\
§
\
\
\
\
\
\
§
\
\
\
\
§
\
\
\
\
\
\
§
\
\
\
\
§
\
\
\
\
\
\
\
\
\



AAAMMMIIIIIIITHIIHinMmmiidnmn,aa

ttttt

aa
aaaaaaa

SSSSSS

L : =
r.Cpn_Jan

Benefits for the
entire event

ecosystem
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https://www.youtube.com/watch?v=c6K2cNBWq2I
https://www.youtube.com/watch?v=c6K2cNBWq2I
https://www.youtube.com/watch?v=pk_ivDetiDE&list=PLhIc-MoIOuN9HNxnAZ1kg28vW4k1exZ1K&index=7
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‘RAI Amsterdam has

HEARTWARMING : .‘ made a conscious decision

AMSTERDAM » ¢\ Tha O to buy local and seasonal
HOME IS WHERE ¥ products. Our food is not

THE HEART IS \ only sustainable, but also
! et ? ¢ : ' tastier and healthier.

We want to cut down
on carbon emissions and
VEAL create wonderful spaces
WATERLANT'S WEELDE — PURMEREND for the environment to grow
. and keep ecosystems alive.
That's why we call it
Heartwarming Amsterdam.’
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SUSTAINABLE FISH
JAN VAN AS — CITY CENTRE

.- ' MINI RONDEEL EGGS

B CARE FARM HOOGERLUST [CUTORURRRR, A gty - 7_7
.4 ? MUIDEN % . P - @
v %g [ : DAILY FRESH BREAD [~
- 2 Q@ » ; BARTELS BAKERY DUTCH GOAT CHEESE
‘ .

5 FRESH HERBS & VEGETABLES AMSTERDAM RIDAMMERHOEVE FARM
RAI'S OWN GREENHOUSE AMSTERDAM FOREST |
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DUTCH CHEESE AUTHENTIC RAW BEEF SAUSAGE PN FRESH
VANWEES oy F.A. HESSELING - CITY CENTRE — TOMATOES

NIEUW-VENNEP . THE GREENHOUSE
‘ AMSTERDAM — OSDORP

FRESH PASTA
AL DENTE - CITY CENTRE
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BETTER

STANDS
[BRONZE ___by NZCE

BETTER

STANDS
SILVER ___by NZCE]

BETTER

STANDS
(GOLD by NZCE]
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. Better . Bett (4. Bett
v Stands w StGan%.rs Q’J Stean%lrs

Category Items Fully disposable Bronze Silver Gold
Stand structu Structure or framework of the stand, walls, panels for meeting X \/
and wall ms, backdrop
Platform or cture of flooring (excluding surface covering, e.g. carpet) X \/
aised flooring
urniture and Showcase , chairs, tables, b X \/
equipment flyer stan walls, TV, AV equipment etc.
4 Lighting All kinds of lighting in the stand and within showcases X \/
ascia and overhead  Overhead signage or branding, fascia, company logo on top of X X
ignag he stand structure
6 Rigged structure Any rigged structure including lighting gantries or other X X '
ructural elements 1
7 Ceiling Any form of ceiling e.g. fabric ceilings, solid ceilings for lighting X X
or stand support
8 Display facilities built-in or detachable product display cabinets, lightboxes etc. X X ‘
1 ing Carpet, floor til g tc. >4 G
p and Stand graphic m d or floo g (
d item overhead) and any d ms su p d X X
flo , mod

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

O )



De Tapijt Challenge

* RAl organiseert jaarlijks 2500 evenementen.
* Elk evenement creéert eigen uitstraling met tapijt

e Tapijt wordt na enkele dagen afval

* Huidige tapijtgebruik verminderen: besparen,
alternatieven of onnodig afval voorkomen

 Hoe zorgen we ervoor dat tapijt schoon uit de
hallen komt, zodat het gerecycled kan worden?

* Onderzoek naar duurzame alternatieven voor
hergebruik van tapijt én van granulaat, binnen en
buiten de eventsector — en denk ook na over wat
er gebeurt na dat hergebruik.

e Vaste vloeren
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